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Just another day at
The Office

Everyone remembers their first day at The Office. Your initial
encounter with Michael Scott may not have been love at first
sight. After all, the no-filter Regional Manager of Dunder Mifflin
Paper Company, Inc. did have a rather compulsive, and for the
most part completely unwarranted, need to be praised and
respected. However, from the time the first episode aired
on NBC in the US in 2005 until his departure in season 7, he
somehow managed to win over the hearts of not only his
employees, but millions of viewers worldwide as well.

VORLD’S
SEST




The mockumentary-style production gave the show that
feeling of maybe-a-little-too-much-intimacy as it deliberately
dragged us through cringe-worthy interactions between
strongly defined personalities in side-splitting dialogues. We
couldn't divert our eyes even if, or when, we wanted to. As
"top dog in a fairly large pond,"” Michael and his diverse cast
of employees navigated through corporate and personal
triumphs and trials with varying degrees of success, hope,
pettiness, humour, love, humility and/or delightful delusions
of grandeur. We recognised a bit of our colleagues and a lot
of ourselves in the dynamics and deeply lovable characters.
They pulled us into their lives - flaws, idiosyncrasies and all
- and kept us rooting for their redemption and vindication
through nine seasons.

“THEY 4Y ON

YOUR DEATHBED, YOU
NEVER WISH YOU SPENT
MORE TIME AT THE
OFFICE, BUT I WiLL. GOTIA
BE A LOT BETTER THAN

ATHBED.”
Ao MICHAEL SCOTT
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The beauty
in ordinary things

At the LEGO Group, we often feel we work for one of the best
companies out there and, not surprisingly, we have a lot in common
with Dunder Mifflin Paper Company, Inc. We love office pranks. We
dress up for Halloween and theme parties. We celebrate birthdays and
milestones. We have great {and some cheesy) motivational posters.
We love to find ways to energise each other. We have charity runs,
although none of them have come close to titles as awesome as
Michael Scott’s Dunder Mifflin Scranton Meredith Palmer Memorial
Celebrity Rabies Awareness Pro-Am Fun Run Race for the Cure. We've
had work crushes - like our very own "PB & J” (Pam Beesly and Jim),
LEGO® ldeas designers Laura and Chris Perron who worked on this
set together. But, as far as we know, no steaks have ever been fried
on any of our coffee makers.

Wherever we work, whatever we do, what makes us love our jobs
are all the ordinary little things we tend to take for granted. Like
the colleagues who go out of their way to make us smile and laugh.
Celebrate with us when we succeed. Show they care with little
gestures. Unapologetically let us into their lives. Comfort us when
we get frustrated or mess up. Some may even become our soup
shakes. Sometimes, we're lucky enough to be that person for others,
too. And who's to say what's ordinary, anyway?



\THERE'S A LOT
OF BEAUTY IN
ORDINARY THINGS

THE POINT?”
- pAM BEESLY




Meet the fan designer

Jaijai Lewis (LEGO® Ideas name Lego The Office), a marketing professional from New York City,
has worked on various versions of the model since 2014. Before this set, he submitted two other
iterations, with both reaching the 10,000 LEGO Ideas supporters required to be considered for
production. His last model is mainly based on the first seven seasons with Michael Scott as the
"World's Best Boss" before the character left Dunder Mifflin:

"For me, it's a show | go to for comfort. It's hilarious, relatable and heartwarming. I've heard
from thousands of supporters over the years that during moments of hardship, they will watch
it to lift their spirits. Overall, | worked on this project for nearly seven years. | used behind-the-
scenes photos, set blueprints and re-watched the show as references for my designs. It was
a lot of fun to recreate classic moments from the show over the years. Even after | hit 10,000
votes, | continued adding new features to improve the model. One of my biggest changes was
rescaling it to make the set smaller while keeping so many characters. I'm so grateful to the fans
who came out to promote and vote for my latest designs, it really means a lot to me."
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GATHER SUPPORT

’ HOL DIR UNTERSTUTZUNG
RASSEMBLE DES VOTES
CHIEDI DI ESSERE SUPPORTATO

GANA APOYOS
OBTEM APOIO
SZEREZZ TAMOGATAST
IEGUSTI ATBALSTU

REEZXH

SHARE YOUR IDEA
TEILE DEINE IDEE
PARTAGE TON IDEE
CONDIVIDI LA TUA IDEA
COMPARTE TU IDEA
PARTILHA A TUA IDEIA
TEDD KOZZE AZ OTLETED
DALIES AR SAVU IDEJU
DEENN =




NEW LEGO®° PRODUCT
NEUES LEGO®° PRODUKT
NOUVEAU PRODUIT LEGO®

LEGO® REVIEW NUOVO PRODOTTO LEGO®
LEGO® PRUFUNG NUEVO PRODUCTO LEGO®
EXAMEN PAR LEGO® NOVO PRODUTO LEGO®
REVIEW LEGO® UJ LEGO® TERMEK
REVISION DE LEGO® JAUNS LEGO® PRODUKTS
AVALIAGAO LEGO® NSRS M
LEGO® VELEMENYEZES

LEGO® RECENZIUJA
FE T

ideas.LEGO.com

A
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© 2022, The Museum of Modern Art. The Museum of Modern Art, MOMA,
and related logos are Trademarks of The Museum of Modern Art.



FEEDBACK

AN

FEEDBACK
AND
Your feedback will help shape

the future development of this
product series.

Please visit:

FEEDBACK
UND
Dein Feedback tragt zur

Weiterentwicklung dieser
Produktreihe bei.

Geh auf:

COMMENTEZ
ET
Vos commentaires nous

aideront a concevoir les futurs
produits de cette gamme.

Rendez-vous sur :

WITW

COMENTA
Y

Tu opinién nos ayudara a dar
forma al desarrollo de esta
serie de productos en el futuro.

Visita:

%

B R B E BT RATE
SERHAERTI o

Einin):

By completing, you will
automatically enter a drawing
to win a LEGO® set.

Terms & Conditions apply.

Durch Ausfillen nimmst du
automatisch an der Verlosung
eines LEGO?® Preises teil.

Es gelten die Teilnahmebedingungen.

En envoyant vos commentaires, vous
serez automatiquement inscrit(e) a
un tirage au sort qui vous permettra
de remporter un prix LEGO®.

Offre soumise & conditions.

LEGO and the LEGO logo are trademarks of the LEGO Group. ©2022 The LEGO Group.

© Universal Television LLC. All Rights Reserved.

Al contestar, participaras
automéaticamente en el sorteo
y podrés ganar un set LEGO®.

Sujeto a Términos y Condiciones.
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Customer Service
Kundenservice

Service Client

Assistenza clienti

Atencién al cliente

Servigo de Apoio ao Consumidor
Ugyfélszolgalat

Klientu apkalpo$anas dienests
Serviciul pentru client
BEFRS
d>>a—<xI—H—EX
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LEGO.com/service






